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Value of Overseas Tourism: Great Britain

GB visitors to the island of Ireland:

• Align well with Valued Adding Tourism Traits

• Visit all year round

• Visit our regions

• Lifetime value of the 'repeat visitor'

• Sustainable travel



Outlook for 2024 – Great Britain 

Opportunities

• Desire to travel is strong

• Good air and sea access

• Common Travel Area

• VFR and repeat visitors

Challenges

• Competitive market

• Cost of living

• Booking windows are short

• Hotel rates and availability



Fill your heart with Ireland 
campaign

• Season of Green

• Wild Atlantic Way

• BTTS

Fill your heart with 
Ireland: Always on –
digital and social

Fill your heart with Ireland 
– burst 2

• Home of Halloween

• BMW PGA

• World Travel Market

• Ireland Meets the 
West End

Kickstart and Fill your heart 
with Ireland campaign – 
burst 1

• TradFest

• St Brigid's Day

• Valentine’s Day

• St Patrick's Week

• Celtic Connections

Key Moments 2024

January – March April – May June – August September – December



Inspiring Visitors



Inspiring Visitors: Fill your heart with Ireland campaign

Kickstart:          TV, broadcast video on demand, cinema, digital, social

Feb and Mar:   TV, broadcast video on demand, digital, social

Sep and Oct:    Driving season extension



Inspiring Visitors: Organic Social Channels



Inspiring Visitors: Regional Air Access Partnerships 



Inspiring Visitors:  TikTok Partnership Promoting Regional Access 



Inspiring Visitors: Online Travel Agents and Metasearch Partnerships 



Inspiring Visitors: Publicity

2023: 75 press trips • 989 articles • 280m reach



Inspiring Visitors: New Ways to Tell the Story





Inspiring Visitors:   Awards



Supporting Economies
and Communities



Supporting Economies and Communities: Shameless Plugs

We teamed up with six local business owners who describe what fills their heart while 
shamelessly plugging their own business ...



Supporting Economies and Communities: Channel 4 Regional Partnership

Digital-first mini-series starring comedians Seán Burke and Suzi Ruffell



Supporting Economies and Communities: Ferry Partnerships



Supporting Economies and Communities: Ferry Partnerships



Supporting Economies and Communities: Golf



Strengthening Partnerships



Strengthening Partnerships: Trade and Industry Platforms



Strengthening Partnerships: World Travel Market

IMWE



Strengthening Partnerships: Trade and Industry Engagement 



Strengthening Partnerships: Promoting World-class Golf



Strengthening Partnerships: MICE and Luxury



Strengthening Partnerships: how you can work with us
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Thank you for joining us today
Q&A 
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